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Ail of Macromedia's 
software is now Web- 
srnari - and so should you 
be. Here's how to find the 
right tool for your electronic 
pubiishing needs. 

BA paints the skies 10 

The creation of the new 
British Airways corporate 
identity was a global 
operation, as is its 
implementation. Find out 
how Flash is helping BA 
look good around the 
worid 

XtralReadaii aboutit 13 

Xtras are a great way to 
extend and enhance Iho 
power of FreeHand - and 
you can choose the 
features you need. Here’s 
how... 


A new resource for Macromedia users 


With 1998 barely half over, it's already been a 
banner year for Macromedia. WeVe 
announced - and shipped - major upgrades to 
virtually all of our leading applications, 
including ne\A/ versions of Director, Freehand 
and Flash. 



WeVe also oniianced one of Ihe hottest new 
applications in the Web design market, Dreamweaver. And 
weVe introduced a new category of software with 
Fireworks, a dedicated graphics application specifically for 
the creation, production and management of images and 
animations for tfie World Wide Web. 

We in the UK also hosted the second Macromedia User 
Conference at the beginning of the year - and what a great 
success that was. 

And Pioro we are with another new venture: the 
Macromedia Magazine^ designed to bring you up to date 
with everything thafs happening In the company, and 
among the growing community of illustrators. desigr>crs 
and publishers for whom Macromedia's software tools are 
a vital component in their businesses. 

In the following pages you'll find the latest news on ail of 
Macromedia's products, as well as new initiatives for 
education and multiple licensing designed to make our 
applications even more affordable and easier to manage. 

You'll find examples of how Macromedia software is 
driving some of the greatest work in design and publishing 
for print and electronic media. 

And, of course, you’ll find new ideas and inspiration for 
putting our software to work in your creative endeavours. 


Looking ahead to future issues, we want your feedback 
to help us make Macromedia Magazine an essential 
resource for you. our users. So let us Know what you"d like 
to see in tfiese pages. 

Most of all, wo want to feature your .'^ucoess stories ™ so 
tell us about your projects and work in progress, contracts 
and awards you've won. and send us examples of ycur bcsl 
work. 

On a personal note. I'm delighted and proud to 
announce my own recent promotion to Vice President of 
Macromedia Europe. Although that does mean I'll be 
racking up the air miles as I shuttle back and forth to 
Germany, France, Scandinavia, Italy and elsewhere, It 
dcesn*t mean our partners and customers here In the UK 
have seen the back of me. I'll still be visible at product 
launches, trade shows, exhibitions and other events fiero. 

Sc here's to the second half of an exciting year, and to 
success for all of us. Success for Macromedia Is vitally 
linked to the success of your businesses, and everyone 
here is committed 1o working with you to ensure that. 


Sue Thexton, 
Vice President 
Macromedia Europe 
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fo learn the old Jedi 
mind trick? Sorry, we can't 
help. But we can oFer a 
hast of tricks, tips and 
arcane hnowiedge of our 
owfr 
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Macromedia Europe 

Pyramid Hotise, EaslhampFite.a(d Road, 
Dracknell, Berks, R612tNS. 

Tt^lepfionc: 01344 458600 
Fax: 01344 458066 

For Macromedia Informatiori Service cal 
08706001041 

For Macromedia Tednical Support, 
call: 0131458 6766. 

For upgrade InfortMflDn. call 
Upgrades Udiniiled: 0181358 5BGG 
or for details of Macromedia Reseliets 
cal: 01313585357. 
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You can have 


Win the entire 
range of 
Macromedia 
software 

As our Web tools feature on pages 6 
and 7 explains, one of the great 
advantages nf the Mar^romedia 
software family Is the way in which 
everything works together to solve all of 
ycur design and publishing prohleme 
So what better than fo have the 
entire family at your fingertips? That's 
the great prize on of let in Ihis oasy-tO‘ 
cnlor competition. Just answer two 
simple questions (hint; the answers are 
contained within tfie pages of 
Macromedia Magazine) and the 
Macromedia software range could be 
yours. 

First correct cnlry out of the hat will 
win it all: Authorware. Director, 

Free Hand. Dreamweaver, Flash, xRes. 


ExtremoSD and Fireworks, 
SoundForge XP for Windows or 
SoundEdit 16 for Macintosh. 

There are also great prizes for ffiree 
mnners'up: a copy of Authorware 
Interactive Studio, complete with 
AuthorWare and Director; one copy of 


it all! 

the Design in Motion suite, which 
comprises Freehand 8, Rash and 
Insta.HTML: and one copy of 
Dreamweaver 1.2. 

Just complete the entry form or a 
photocopy and send it to the address 
shown. One entry per person please. 


,------ 1 

I Question 1: The latest varsion of Flash is now ^ivailable. Is it: j 

I a)v? b)v3 c)v4 | 

I Question 2 \ Mac Format magazine called one Macromedia product, “the most advanced, | 

I flexible and powerful web authoring solution available today". Was il: | 

j a) Fireworks h) Flash c) Dreamweavar [ 

I Name.....Job title.... |: 

I Company............... i 

! Address........ [ 


I Postcode......email:........... 

I Daytime telephone............. 

j If I win I wnuld prefer software for: Windows PC LI Macinfosh Q 
I I do not wish to receive information on new products or special offers □ 

I Closing date for entries: July 31,15)98. Send your entty to: 

I Macromedia MiaQazine, Pyramid House, Fasthampstead Road, Qracknell, Berks, RG12 INiS. 

f PiihlirJinr'r. [hciiEiicin firidl: id uuntitipiMicIbiiui will Lk Biiltiriaj into. 
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Major enhancements add better Flash and Java support 


Macromedia fias delivered an upgrade to 
Director, the market leading multimedia 
authoring application. In starring roles in the 
latest version are new features that support 
the latest multimedia technologies, bringing 
gains in productivity and creativity. 

Version 6.5 now directly supports 
Macron^odia’s Flash animation system. 

Apple's QuickTime 3.0 and QuickTime VR, 
and Microsoft's ActiveX. For those more 
interested in the business application of new 
media. Director now imports Microsoft 
PowerPoint presentations for enhancement. 

Not least. Director now allows you to 
create Java applets directly. 

"This great now feature will allow Director 
developers to expand their businesses by 
offering Java development without changing 
tools or learning a new language," said Sue 
Thexton, vice-president of Macromedia 
Europe. Just like that: M/anf to create glitzy Java applets but don't want to learn Java? 

Java support means that multimedia Create your apps in Director 6.5- with sound, Video, ammation. interactivity, 

developers can create Web media for the works - then Simply Save as Java. 



widespread browser compatibiiity without 
learning the Java prnaramming laf>guage Turning your 
Director applications Into Java applets is as simple as 
choosing "Save as Java’ - Director auton^alically converts 
your project to an applet that can be simply placed in a Web 
page, or It can be further enhanced using Lingo or 
JavaScript. 


This latest version of Director will also import QuickTime 
VR movie’s without the need to use Xobjeccts. and QTVR files 
can be navigated within Director projects without the need for 
I ingo scripting. 

Developers can also exploit the power of Rash animatinrs 
in Director projects by bringing in Flash's vector-based 


Director cast members and Lingo scripts are 
automatically converted into native Java types, and 
Macromedia's Perfect-Fit technology means that only the 
precise rtiullimedia methods and classes are needed for 
playback. 

With enhanced features for QuickTtme 3.0, Director users 
can now control QuickTime's excellent video and audio 
capabilities within a Director project. You can rotate and mask 
OuickTme movies, appfy effects like rotatton and scaling to a 
movie as it plays, and use QuickTime special effects. 

The new support also means that for the first time on 
Windows, developers can composite QuickTime sprites with 
Director sprites, and mix Director sounds with QT audio. 


graphics, animations and high-quality text. As with QuickTime 
3.0 support, Rash files within Director can be fully controlled, 
scaled and rotated. 

Macromedia has also upgradc’d Itie Aftershock utility, 
whicli com presses Director files to Shockwave movies for 
Web playback. Aftershock 2 generates HTML code that 
automatically detects a site visitor's browser version and 
delivers the appropriate content: Shockwave if it detects the 
plug-in, Java if not. or animated GIFs and static graphics for 
older browsers. 

Director 6.5 is available at an estimated street price of 
£749, or as part of the Director Multimedia Studio at an 
estimated £799. Upgradcic start from £139. 


value with new 
volume licensing 

Managing software: instalbtion and 
avoiding the is&ue of piracy Is now 
of paranHiunt nnpartani::^ la 
companies, hertb legally arwl 
finandally. To that end, Macroniedia 
has launched' a new volume 
licensing programme that provide 
customers requiring muHipIo copies 
of software with cost advantages 
while being easy to manage. 

'The Macromedia Corporate 
Volume Licence Programme 
(MCVLP) mafcea ft easy to manage 
your software instalaiions,'' said 
Sfie Tbcxlon, vice-president of 
Macromedia Europe. "And il is 
cheaper than biiying miittipln copies 
of boxed product." 

Oustoniers rern^ a disi;aiint oft 
the noma! street price of a product 
for a particular quantity of ioeni:^. 
Typtoally, the miiwnijm volume is ten 
licificas (Freettand raquires a 
licence agreement), and in return 
offers substantiat discounts ranging 
from 15 to 48 perceint depending on 
product and volumes, 

Macromedia also nperates an 
annual subscription scheme that 
enaijlc& upgrades and updates to he 
obtained at no additional cost during 
the tetm. 

Catch the ’wave 

Want to catch up on the latest 
technologic for the W^, graphics 
and interactive learning? Want to 
learn more about the complete 
range cl Macromedia software? 

Then check out Mediawave - a full- 
day seminar at London's Business 
Design Centre on Se|>tember ft, 

Iftfta. 

Attendance is free of charge 
and placBS will be allocateii on a 
first-come, first-served basiSm 

To reserve your place^ calf the 
Macromedia Information Service on 
0S70 6001041. 


CHEST agreement promises big savings on software for education 


Schools, colleges and other 
educational establishments 
struggling to balance the demands 
of stringent budgets on the one 
hEjneJ, with the need for up-to-date, 
real world software applications on 
the other, should welcome the news 
that Macromedia has a new 
education policy that promises 
enormous cost savings. 

The company has announced a 
new agreement with CHEST - the 
Combined Higher Education 
Software Team - which will result in 
radically reduced software pricing in 


exchange for strict commitments 
regarding software licensing. 

CFiE5T operates a stringent 
code of practice regulating the use 
of software and before an education 
establishment can benefit from the 
special pricing it has to sign up to 
the code. 

Sales will be administered 
through two of the leading 
education resellers; Pugh 
Computers and MSL (Management 
Software Ltd). 

Under the terms of I lie scheme, 
prices fall to £99 for Authorware 


and Director, £49 for Dreamweaver. 
£39 for Flash, and just £29 for 
FrueHand. Other Macromedia 
products are also covered. 

Pric:ing is per licence, which 
allows one copy of the software to 
be inslallerf nn a single computer. 
CDs can be bought at £35 and 
prinlod rnEiriuals cost £49. An 
establishment cannot buy more 
CDs or manuals than it has licences. 

"We recognise how crucial the 
education sector is in providing 
future employees for the burgeoning 
multimedia/design/wob industry," 


said Sue Thexton, vice-president of 
Macromedia Europe, 

“By providing software at very 
affordable prices, we iiope we can 
help colleges and universities to train 
students on applications that are 
Standard In the commercial world ” 
Full details are available at the 
CHEST Web site www,chest,ac,uk 
or from MSt and R.jgh Computers. 

Contact MSL on 01717317200: 
or visit the Web site at 
wvvw.mansoft.co.uk, Pugh 
Computers is on 01974 200200, or 
on the Web at www,pugh.co.uk. 
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World Cup 
winner for 
Online Magic 

Online Magk, a leading Web 
prodiictian and sarvice& company, 
has recsntly launched WC08, a 
World Cup site created for Oenoral 
Motors Europe and sponsored by 
Opel and VamfhalL 

Tbe site, dedicated to the 
1998 World Cup, focuses on 
football fans and is one of the first 
Web sites to be available in five 
different languages: English, 
French, haliafi, Spanish and 
Oennan. 

The site, packed wHh 
statislkal information, 
competitions and the latest nefws 
on team and players, was bulH 
using Flash. As Plash is vector^ 
based and resolutiDii independent 
it proved to be the ideal solution 
for a site that needed a strong look 
and while remaining quick and 
easy to navigate. The design team 
adopted a 'P^p Arl' style and all 
elements - buttons, page design 
and navigation - incorporate this 
bright, teitured treatment. 

Additionallv, Flash's streaming 
audio allows movies of football 
images to play accompanied by 
sounds of crowds, players and 
football action. 

Martin Storey, senior designer 
at Online Magic, says “We clwse 
nash because emotiondly it was 
tbe perfect tool for achieving the 
dynamism and vibrancy dte site 
deserved, and technically there 
was no other tool that allowed us 
to combine vector art, animation, 
streaming audio and InferactMty 
in a small dGwrdoad." 

www.WC9B.com 

www.onlinemagic.com 




Web designers rush to exploit 

It yuu’vo used Rash, chances are 
you love the way it allows you to 
create high-quality vector-based 
graphics, text and animations in tiny 
file sizes. Chances are yeu're going 
to love version 3, which adds a host 
of powerful new tools that will make 
your creative work HVeri easier. 

• \fector and Bitmap Transparency enables users to overlay 
transparent vector objects on bitmaps, and vary the 
attributes at any time. For example, set-top box developers 
can use this feature to create transparent program guides 
lliat overlay video. 

• Sprite Animation allows for easy creation of animated 
buttons, hierarchical and pop up menus, checkboxes and 
puzzle games. Sprite animation enables Flash users lo 
incorporate more intuitive navigation and sophisticated 
interactivity into their web pages. 

• Shape Morphing allows web designers to easily morph 
any graphic across any number of key frames. Morphing 
allows fast, eye-catching transitions. 

• Bandwidth Profiling provides a graphical representation 
of how Flash movies are streaming at various Internet 


the power of Flash v3 

connection speeds. Bandwidth profiling helps guarantee 
fast delivery of web graphics and animation. 

• Standalone Projectors enable delivery of Flash movies 
along with ttie Fla^ti player in a single executable file. 
Projectors enable everything from greeting cards delivered 
on floppy disks to standalone presentations. 

Since the Flash 3 public beta was released in April, over 
30,000 downloads have been recorded from the Flash 
web site, www,flash com. Innovative web designers such as 
the international Olympic Committee, e3dlrectlv. Shift 
Online. Suzuki, Sony Camcorders Europe. Smashing Ideas 
and Thought Bubble Produclions have already incorporated 
Flash 3 into their day-to-day production schedule. 

"We re excited by what Macromedia has done with 
Flash 3 to improve an already great technology," said 
Jason Yim, Creative Director at Media Revolution, 
developer of such movie sites as X-Files, Amistad, Deep 
Impact, Allen Resurrection and Air Force One, 

“Macromedia has taken a tecluiology that had great 
linear animation capabilities and enabled much more 
dynamic and interactive experiences.** 

Flash 3 is now available at an estimated street price of 
£199: upgrades start from £79. 



Bring on the revolution: Flash Generator automates customised Web sites 


Alongside Flash 3, Macromedia has 
announced a new server side 
application called Flash Generator 
that promises to revolutionise Web 
design. 

The Generator enables real-time 
creation of Web site graphics and 
graphic applicaticins - headlines, 
mastheads, advertising, interactive 
maps, schedules, charts, graphs, 
and more. And Generated content 
plays back In browsers as 
everything from a Shockwave Flash 
file to Java to GIF to animated GIF. 

As a server-based component, 
the Generator Is able to create 
graphics ori Ihe fiy with dynamic, 
server-side data. Designers use 
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Flash 3 to create graphic templates 
that are linked to a data file and 
then served by the Generator. 
Possible applications Include the 
automatic generation of headlines 
and pull-outs for a news site; 
customised and interactive charts 
for a financial services site: live 
updating of statistics during a game 
for a sports site. 

Flash Generator supports both 
online - or real-time “ graphic 
generation, as well as offline - 
automated ^ graphic creation. 
Online content is created each time 
a user visits a site and might include 
personalised news, or an up-to- 
the-minute local weather map with 


appropriate symbols in position. 

Offline generation allows for 
graphic confenl to be updated at 
set intervals. 

Among the key benefits of Flash 
Generator are a significant return 
on Investment because Generator 
allows you to update graphics from 
automated data sources, 
eliminating the need for expensive, 
constant manual updating, and it 
allows designers to create 
sophisticated server-side 
applications without programming 
knowledge. 

And with the ability to create 
templates in Rash 3, Generator 
gives designers real control over 


data-driven graphics for the first 
time. 

Of course, you also get all the 
benefits of Flash: fast, interactive 
animations and tiigh-quality text 
and vector graphics with zooming 
and resizing, audio and all the other 
Flash Key advantages. 

The Generator application itself 
will initially be available for 
Windows NT-based Web servers, 
with a version for Sun's Solaris to 
follow, but templates for Generator 
can be designed on Windows or 
Apple Macintosh in Flash 3. 

A downloadable beta and 
sample applications are available 
at www.macromedia.com. 


















































Allsetiofhfewofks explosion 


Fireworks, Macro media's new all-in-one 
application tor creating Web graphics and 
animatod GIFs, is on schedule for launch this 
summer. The product - available for free 
download now in beta form - is set to 
revolutionise the process of designing, 
optimising and producing images for the Web. 

The company says It engineered Fireworks 
from scratch as a companion product for the 
Dreamweaver Web page design tool, with the 
aim of simplifying the complex workflow 
involved in generating Web graphics. 

At present, that process often involves a 
multitude of tools: a vector drawing program like 
Freel land for generatir’hg high-iiuality text and 
vector effects; an image editing application like 
XRes or Photoshop for bitmaps; a third tool like 
Debabclizer for optimising resolution, bit depth 
and file size: and a browser for previewing your 
creations. 

Fireworks does it all. The clever part is the 
way it combines the best features of vector- and 
pixel-based image applications. You can work in 


vectors for ease of drawing and for generating 
high-quality text (complete with kerning and 
leading controls), yet apply Iho sorts of special 
effects usually associated with painting and 
Image editing software. Best of all, every 
element remains live and editable. 

Among features you won't find in any other 
graphics application are the export preview 
window, which lets you view side-by-side views 
of a graphic while experimenting with different 
compression schemes and colour palettes. And 
essential info like download times for any given 
image. 

Other Web'focussod features include the 
ability to slice an Image into segments for faster 
downloading and have Rreworks generate the 
HTML table to reassemble them: an Image Map 
layer that holds URL links; and automatic button 
generation, which creates up, down and rollover 
states for your buttons and nther controls 
-Fireworks even writes the JavaScript to control 
the effect. 

BkIei teeters and magazine reviewers are 



Fireworks at work. Although the graphic looks 
tike a bitmap, with textured fitts and soft drop 
shadows, the text remains fiitty editabte. 

already raving about Fireworks, which will have 
an estimated street price of E239. 

“Fireworks is the fastest way to produce 
virtually any lypie of image or GIF animation for 
Web pages," said Manabu Inada, art director for 
MTV.com. "The program is easy to use, and is 
loaded with special effects - there is a lot of 
functionality just one clit:k away." 
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Dreamweaver upgrade solves browser compatibility issues 



Web dcsigriers wanting to exploit the 
power of the latest Web standards 
like Dynamic HTML with cascading 
stylesheets and layers, but who also 
need to maintain compatibility with 
the widest range of browsers should 
welcome the now upgrade to 
Macromedia's Dreamweaver. 

Version 1.2, now available, solves 
that key problem, as well as adding a 
number of enhancoments to improve 
productivity and ease of use. 

Using Dreamweaver, you can 
create pages that Incorporate 
DHTML features like cascading style 
sheets for users with 4.0 versions of browsers 
like Netscape Navigator and Communicator, 
and Microsoft's Internet Explorer. But a new 
‘Convert to 3.0 Browser' command generates solution avaitabte today."" 
code that is compatible with older browsers. 

The code includes a behaviour that automatically sends 
viewers to the page optimised for their software. 

Also new in Dreamweaver 1,2 is improved site 
management. Web designers and managers can now 
check for broken or external links within pages, directories 
or an entire Web site, A single update fixes all references to 
orphaned files. 

The upgrade also Includes an extended library of 
JavaScript behaviours. Common tasks like creating rollover 
effects, form validation, image swapping and Shockwave 
controls are easy to implement, and advar>ced features like 


checking browser versions, pre- 
loading images, and drag-and-drop 
layers are also supported, 

Dreamweaver 1.2 is now also 
double-byte enabled allowing you to 
configure fixed-width and 
proportional fonts when designing 
pages with Japanese, Korean and 
Chinese character sets. 

“Dreamweaver is the first 
professional-level visual HTML editor 
I would consider using," said 
HotWired design engineer Scott 
Taylor. “It takes much of the work out 
of writing cross-platform Dynamic 
HTML, so I don't have to worry about how 
to get it to wtirk In both Navigator and 
Infernet Explorer." 

Tlie new version is also bettor-Integrated 
MacFormeif. with other Macromedia design tools. For 
example, you can eiJit Images within 
Fireworks and have them automatically updated in 
Dreamweaver. Similar support is included for Flash 
animations, and Shockwave files from Director. 

You can download a free 30-day trial version of 
Dreamweaver 1.2 from www,d reamweaver.com, and 
existing users of yl.O can download a free updater from the 
same location or from Macromedia fulfilment on 0131 458 
6500. New customers can buy direct from Macromedia 
(WWW,macromedia.com} for $299. or from UK resellers for 
an estimated street price of £239. 


The Vfsual Tool , 

for Professional 
Web Site Design 


Dreamweaver:"The most 
advanced, flexible and 
powerful web authoring 


Get connected 
with PhotoDisc 
and Macromedia 

RiotoDisc braiighf togctfior the 
top suppliers of hardware, software, 
connectivity and mntenE fdr the 
Internet m the UK, te publish a 
Creative's Guide te tin InterneL The 
guide will get you oniine, get you 
surfing, and deeigning your own web 
site in a very shod space of lime. 
Comprising a CD and booktet tar 
both Mac and PC designers who want 
to explore the creative pofifiibilities of 
the World Wide Web, the giirde also 
Includes: 

* 6S royalty free, ready to use images 
from PhotoDisc (for both online and 
print deeign). 

* Internet connection software, 

2CIMB Web space and the latest 
version of lllcrosofi Internet 
Explorer from Direct Connectien. 

* Links, offers and Information from 
3Com to help you gel the fastest 
modem avaltable for whatever 
platform you use. 

* Directions to Apple's online Apple 
Store in the UK, and the chance te 
win a decked out Apfile G3 
Powerbooh absolutely free. 

* A free 30-day trial copy of 
Dreamweaver from Macromedia, 
cdmpbte with a tutorial and easy-tO'’^ 
use guide to walk you through 
designing your first website with this 
incredible tool. 

To afatain your copy of this great 
resource, please caK the Macromedia 
luformatkin Service on 0B70 GOO 

1041. 
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Matching Macroinedia software to your design tasks 


“Author oncG, publish anywhere” says Macromedia. But what does that mean in practice? And 
how do you choose the right tool for your particular applications? This ready guide to the 
members of the product range should help you make the smart choice. 


Al the dawn of the personal computer market, 
application software fended to be highly 
specialised - one problem, one program. But as 
with tools in generai, a later trend was the 
evolutiori of multi-purpose applications (from 
hunting knife to Swiss Army knife, if ynii like) 
designed to solve a variety of common tasks: 
hence the rise of the software suite'. 

But large multifunctional applicatiorvs tend to 
follow the 80:20 rule: they do 80 percent of the 
jobs that 80 percent of users require. But the 
other 20 percent of the time, you still need a tool 
crafted tor one specific purpose, For example, 
spreadsheets can do marvellous things with 
numbers hut sometimes you might still need 
dedicated mathematical or statistical software. 

If you examine the Macromedia family of 
creative software applications, you can see the 
same trend. And although the range might 
appear confusing at first, a little thought will 
reveal that wfiiile there is a degree of overlap 
among the products, each has specific strengths 
for different tasks. 

For example. Macromedia offers four large 
applications: F-reoHand, primarily for Ihoso 
working with print; Director, the leading 
development application for multimedia; 
Authorware for creating interactive learning and 
online training; and Dreamweaver, a dedicated 
tool for the creation and design of World Wide 
Web pages. 

Alongside these heavyweights. Macro media 
also offers a number of more tightly-focussed 
applications and technologies: Flash, for creating 
animated vector graphics, with sound and 
interactivity; Fireworks, the best solution for 
anyone designing graphics specilically for the 
World Wide Web; and Siiockwave, a combined 
technology and file format for incorporating large 
scale multimedia, animation and interactivity in 
Web pages. And, as part of the Design in Motion 
suite, Macromedia also provides lnsta.HTML 
alongside FreeHand and Flash. Insta.H I ML is a 
great way of converting FreeHand documents 
into HTML code for the Web 

Same old difference 

Obviously, there is considerable duplication of 
features among these different tools, and you 
can be forgiven for feeling some confusion. It 
prompts questions like, "'Why do I need Director 
if I have Fiasii?", and “If 1 buy Fireworks, that 
means 1 don't need FreeHand. right?". 

The fact is that designing for print, mullimedia 
or the Web can be a lot like doing DIY around the 
house. Screws and nails are both used for fixing 
things together, but sometimes one is better than 
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the Other. And while you can do a lot with just a 
screwdriver, it doesn't make a particularly good 
hammer, and it's hopeless when you need a saw. 

Just as a well-equipped toolbox means you 
can build more DIV pro|RCts and get more 
professional results, a well-equipped software 
toolbox will let you build better designs, and 
move those designs between the worlds of print 
and electronic media with greater ease and 
effectiveness. 

Underlying and unifying the Macromedia 
tamily is the notion liiat in today's world, you need 
to publish your designs In many different 
environments: a corporate brochure may be 
published in traditional print, on an interactive CD 
ROM , and on a company Web site. The content of 
one medium should be readily usable in another. 

Which is why for years, Macromedia's motto 
has been: Author Once. Publish Anywhere. 

To help you clioose the right tools tor you, 
here's a quick guide to the Macromedia toolkit. 

Dreamweaver 

Dreamweaver is the most advanced visual design 
tool for Web page creation. Dreamweaver is to 
Web design what Free Hand (or QuarkXPress) is 
to the printed page. If allows you to interactively 
create pages, posilioning graphics and other 
Elements, in a true visual manner. At the same 
time, you can instantly examine HTML code and 
make amendments with changes immediately 
updated in your layout. 

Web designers can also implement some 
interactivity and animation through Dynamic 
HTML features like layers and cascading 
stylesheets, and through Java with 
Dreamweaver's integrated JavaScript behaviours 
for enhancements like rollover buttons and user 
interaction. 

However, writing your own vlava requires 
considerable programming expertise. And to 
reach the widest possible audience, you can't rely 
on Dynamic HTML, which Is supported only the 
latest Web browsers. So, to add animation and 
interactivity that all users can enjoy, you need 
other tools. 

Flash Macromedia Flash is now the de facto 
standard on the Web for vector graphics, and for 
animating vectors. Thousands of designers are 
now using Flash to create a variety of effects 
from full-screen animated presentations with 
synchronised audio, to smaller af>imatcd buttons 
and banners, rollovers and interactive controls. 

Because of Flash's outstanding file 
compression, these features and enhar>cemonls 
add a small overhead to a Web site, and are 


quick to download and play over even slow Web 
conn eel ions. 

The Rash Player ships with every Windows 
95, Mac OS and Web TV system sold, as well as 
with the CD versions of leading browsers 
Netscape Navigator and Microsoft Internet 
Explorer. The Player is also available for free 
download from the Macromedia Web site. 

This combination of features means you can 
use Flash to create vector-based animations, 
high-qua lily display text, audio and interactivity, 
and reach an audience of more than ten million 
Flash equipped users worldwide. 

But remember screws and nails - sometimes 
voetors aren't the best .solution, and when you 
need to work with bitmapped images, you'll want 
the best available too! for the Job, 

Fireworks Macromedia's newest software 
application is designed from the ground up to do 
one thing extremely well: to help you create 
stunning bitmapped images for the Web. 

Before Fireworks that task could be 
unbelievably complicated: create your text in a 
vector package like FreeHand: add it to 
photography and otf>er elements in an image 
editor like Macromedia xRes or Adobe 
Photoshop; optimise fh© final output In 
DeBabellzer; preview the finished product in your 
Web browser: repeat until satisfied. 

And the big catch: if the text needed editing, 
or a new image element added you had to repeat 
the whole process from scratch because 
bitmapped applications render uvorylhing to a 
single layer of pixels. 

With Fireworks you can perform ©very step of 
the process without leaving the application and 
the best part is that everything remains live and 
editabic - change text at will, swap one image for 
another, tinker with compression settings. 

Whether you need a single photograph 
optimised for Web use, an animated GIF, or 
yoLj'ro creating a full-screen Image map to your 
site - with multiple images and text - Fireworks 
will let you get the job done quickly, easily ar’kd to 
the quality you need. 

Director You could be forgiven for assuming 
that if you have Flasli and Dreamweaver - with 
their support for animation, sound, and 
Interactivity via the Flash Player and Java - 
there's no need for Director And you might be 
right if small-scale animations and limited dick- 
control Interactivity Is ail you require. 

But Director is the world's best-selling 
multimedia authoring environment for high-level 
interactive applications like education. 
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enlertainment and business communications. 
And increasingly multimedia is not just about 
CD-KOM (or DVD) but about the Wo rid Wide 
Web and the corporate intranet^ loo. 

Director lets you create fuii-blown iriteractlve 
applications with animation, digital video, 
muitipie audio tracks and more. With Lingo - 
Director's own programming ianguage ^ you can 
give inteiljgence to your applications, and gather 
and store information about your users to 
personalise programs. 

And while iearning Director is a lot easier Ihan 
iearniny to program in Java. Director will also let 
you export your creations as Java applets, in 
addiliori to Director's own cross-platform 
playback files, and Shockwave. 

Shockwave When you're ready to take your 
multimedia applicaiions to the Web, Shockwave 
is Macromedia’s technology, available for Flash 
and Authorware as wotl as Director, that lets you 
do so quickly and painlessly, Shockwave is not a 
program but a compressed file format, optimised 
for fast delivery and streaming playback over 
standard Web connections. A small utility called 
Aftorsiiock lets you provide the power of 
Shockwave to as large an audience as possible 
by generating smart HTML that delivers 
appropriate media types, for instance, you can 
create versions of your movie as Shockwave, 
Java an animated GIF, or a static graphic, and 
the use will see the one that best suite their 
browser. What can you do with Shockwave? 


Check out Macromedia's "Shocked Site of the 
Day ’ at www.macromedia.com or visit 
www.shockrave.com for inspiration, and see how 
Hollywood movie companies, record labels. TV 
stations and multimedia developers are using 
Shockwave to deliver high-quality, fast streaming 
video, music, computer games and other on line 
entertainment. (Don't forget to download the 
latest version of the Shockwave player plug-ins 
while you're visiting). 

Free Hand Although Freehand is the leading 
graphic design tool for print, Macromedia has 
worked hard over recent versions to add some 
excellent features for Web designers, too. 

In the new version 8. Free Hand features 
excellent integration with Flash, which means 
you can employ the power of Free Hand to create 
your graphics for print and then use them on the 
Web or your irkrunet via export to Flash where 
they can also be animated. 

With the new Design in Motion suite, you can 
also take FraeHand designs to the Web via the 
lnsta.HTML Xlra, wtiich converts an entire 
Freehand document to HTML ready for upload 
to your Web site - or for further enhancements In 
Dreamweaver. 

With the combined power of FreeHand, Flash 
and lnsta.HTML. it has never been easier to 
create documents, designs and graphics that are 
readily usable either in print or electronicalfy, and 
in combination with Dreamweaver, Shockwave 
for Flash and Director you can you can ensure 


that your electronic publications maintain ttie 
required quality for colour, resolution and 
typography, while still being compact and fast to 
download. 

Wrapping it all up 

Different professionals own and use different 
members of the Macromedia product family, 
according to application: Free! land for print 
dfisign. Director for interactive multimedia: 
Dreamweaver and Rash for Web design. 

The point about tiie range is that it ie easy to 
move f rom your existing media to another. And 
depending on yout requirements and ambition, 
you may not need to invest very much. If you're a 
multimedia deveJoper. then the addition of 
Dreamweaver and Rash to your toolkit makes it a 
snap to create Web pages that feature your new 
media productions In Shockwave format. 

Similarly, graphic designers and publishing 
professionals working predominantly in 
FreeHand can move their designs to the Web via 
Flash, lnsta.HTML and Dreamweaver, or to CD 
and DVD via Flash and Director. 

You may not need every tool in the range, but 
Its reassuring to know that whatever you need to 
create - from complete Web pages to printed 
documents, from a single GIF to a streaming 
movie with audio, from an animated rollover 
button to an interactive online game - 
Macromedia has the tools that will help you get 
the job done as easily as possible, and to 
professional standards. 
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Where 

to 

Buy 

For the very best pricing 
deals on th^e brand new 
Web design tools, call the 
Macromedia resellers 
shown below and quote 
Macromedia Magazine to 
qualify for these special 
offene: 


JiGsaw'< 

0115 942 2990 


Dreamweaver 1.2 only £219.00.^ 

Upgrade Iron VeisKiii 1 al www.[tiacmit)edia.coni FREE! 


The Vieuel Tool fer Professional Web Site Design 

Macromedia Dreamweaver offers you the productivity and power of a 
visual Web page layout tool, the control of a HTML text editor, and 
support for Dynamic HTML all In one profes.5ional package and with 
It's Director inspired interface is easy to get to grips with 

Dreamweaver features... 

• Error-tree Roundtrip HTML™ between visual mode and source 
editors 

• Absolute positioning 

• Cascading Style Sheets 

• Dynamic HTML animation timeline 

• Extensible JavaScript behaviour library 

• Visual table and frame design 

• A library for managing sitewide changes 



MacLine 


For everything Mmintash 


0181 4011111 


SIMPLY 

COMPUTERS 

FROM THE PEOPUJ WHO LOW PC* 

0181 523 4020 


Upline 

0181 4011111 


Flash 3 only £189.00.* 

Upgrade tor only M + val! 

Ihe W^b Standard for Vector Oraphics and Animation 

Beat the bandwidth barrier with Flash. Create fast vector graphics 
and animations-with morphing and transparency-for your web 
pages. Flash files play back worry-free via ActiveX, plug-in, GIF 
animation, or Java. 



Fireworks only £219.00.»Ai 

The Premier Preduction Tool for Creating Web Graph I cs 

F reworks is the only Web graphic design software you need I To 
create Web graphics today, designers wrestle with a complicated 
jumble of tools and utilities, none of which are integrated. 
Macromedia Fireworks brings order to this chaos, letting you create 
amazing graphics quickly and efficiently with a complete array of 
Web design tools. Fireworks' suite of text, design, illustration, image 
editing, URL, JavaScript, and animation tools can create everything 
for your Web site, without the annoyance of jumping from application 
to application. 
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Upgrade 


software 


Why upgrade? 

UpgraderJ softwrsm takfif; advantage of the latest 
improvements In tech nology, such as G3 processors, 
QuickTime 3, Shockwave etc. New software versions 
often bring huge gains in productivity, extra features 
and time saving devices, as well as a much better user 
exf>erierii::e- 

Upqrade now and discover how your favourite software 
has been Improved. 

Call us for ttic latest information on availability and 
pricing of all our upgrades. 


Macromedia 



Director 6.5 


£139.00 vti 

Get Increased power with the Director 6.5 authoring 
environiTient. Wit It file addition of new featurts:;, 
including support for Macromedia Flash’" and 
QuickTime 3 files, Director now gives you even more 
power, as well as access to the latest technologies for 
multimedia and web development. 

Dfag-and-tfrup cibjf.Jcls and btihaviourK;, 120 St:ore 
channels, an unlimited number of cast members, on¬ 
stage path editing, and extensve platform support 
make the Director 6.5 the world's leading multimedia 
authoring tool. 

Diractar B .5 Upgraula trom Dirwtor B 

Dtracltfr B.S Upgrui* from OirKlor B fsr !«» £299 *vmt 




Attention 


11 print, Ivri’ e U, 

Ifiontent desii 

- 79 pounds 


Upgrades and crossgrades from onlif 


Upgrade to FreeHand 8 for only £99.00 .m 

or Crossgrade froin Illustrator. Canvas or CorelDraw for only £ 199.00 .vh 


Macromedia FreeHand 8 is the leading vector 
drawing package available for professionals on both 
PowerMac and PC - upgrade or crossgrade now and 
you’ll find out why FreeHand has been attracting 
reviews like these... 


"Macromedia has hit the jackpot. 

Electronic Imaging March 1 998 



". ..version 8 could be Macromedia's crowning glory." 

Mac Format April 1998 


"...new lens features in Freehand 8, especially 
transparency, place it well ahead of it's Adobe rival." 



Electronic imaging March 1998 


Dynamic Tran spa ran cy I 

True transparency that effects not only underlying vectors but bitmaps as well. 


Enhancements for productivity and creativity 

Important productivity features Include Collects for Output, freeform editing tool, 
interactive transforms, fully customisable keyboard shortcuts, you can even adopt 
shortcuts from six other major applicatinns! 


Web Animation 


New in version 3.0; 

• Vector Transpareni:y 

• Shape Morphing 

• Animated buttons and menus 

• Enhanced Bitmap Support 

• Stand Alone Projectors 

Flash a UpQrAda Mae/Wln £79 + vat 



Flash 3 Upgrade for 

£79.00 .vH 


macro medi. 


The 

^Vnall arnT r 3^ 


Design your animation in FreeHand and export it directly to Flash in its native file format! 
Animating is now easy, efficient and effective, 

FranHafid 9.0 Upgrade FowerMao/WIn £90 ■* vat 

PiTjivHiifi'il' S O Cr^TgrmlP' P^wvrM-np/Win £10*0 + VAt 


Upgrade to Design in Motion tor only £199.00 

Design in Motion is a suite of tools which will allow you to 
move ytXJr dtjsjyns from print to tiio Intornot, without 
sacrificing quality or having to leave a familiar environment 
like hrucHand. Web developers will find that the package 
provides a complete solution for designing and producing 
interfaces, animations, and entire Rash-based websites. 

D«ftlgn In Motion PoworMnc/WIn £199 * val 



All prkes pvrFudp rlplivFry ^nd VAT 


FOC Upgrade to Flash v3 when purchased after March 14th** 



FreeHand 8, Flash 2, insta.html 2 all for £199 

To order call 0181358 5855 or via web: www.upgrades.co.uk 
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British Airways paints the skies and the Web 


y 


u 


The new-look BA identity - and that controversial artwork for the company's fleet - is an on' 
going challenge of mammoth proportions, involving artists, designers and creative partners 
around the world, A Flash*based Intranet solution underpins the enterprise. 



BRITISH AIRWAYS 


The new British Airways 
Si gnaiurie Is Trade up of rwo 
elements, The I Jagntype and the 
ihe Speedrndrque. 

The LastMype is constructed 
using a special cut of our new 
type^e. Mylius. 

Noe^: tfmv ote no raised topitaiL 


The Spcfldmarqiic reflectu a 
feeling of freedom and celebration 
and Hies ahowe and ahead of the 
logqtype. 

For more detailed Information, 
click on the Note^ burton. 

®*“" . 



ESrs Web work for BA's corporate identity Intranet 
provides subsidiaries and creative partners around the 
globe with all the information and resources they need to 
employ the new identity to maxirr\um effect. Among the key 
features are the redesigned logotype, above, and a new 
typeface, behw. 



VOICES 

WORLD 


In these design conscious times it's not unusual to find 
companies spending a lol of time, money and resource in 
corporate identity for ail communications, advertising and 
marketing. But few can have attracted as much attention as 
British Airways when it unveiled its new look. 

Not just a redesigned logo, but a complete new design 
philosophy, and one that drew on artistic inspiration from 
around the world. That inspiration is now highly visible in the 
multicoloured tails of BA's fleet of 308 aircraft that carry 
those designs back to the four corners of the globe. 

More tfian just a redesign, the project was also the 
world's largest arts commission involving artists from 
countries and peoples as diverse as Scotland and Japan, 
and from the Kalahari desert to the icefields of far northern 
Canada. Some 20 designs are already installed and BA 
intends to add 12 more images each year until the millenium 
- a total of at least 50. Total anticipated cost: 22 million. 

Unique prebtems 

But managing the pnojoct, with artists so culturally and 
geographically diverse presented unique problems. 
Compounding the difficulty Is the need for the designs 
along with the attendant lochnical information on colour, 
size and usage - to be available and explained to BA offices, 
subsidiaries and third-party suppliers around the world. 

The solution was a global intranet and for implementation 
and desigrL BA turned to Edward Briscoe Interactive. 

Founded in 1971, Edward Briscoe Design successfully 
develops communication solutions for Internal, business to 
business and consumer markets, Edward Briscoe Interactive 
(EBI) was launched in January 1997 as a sub-division in 
order to efficiently and effectively concentrate on interactive 
and multimedia communications. Edward Briscoe has 
worked with British Airways for 25 years, developing its 
corporate identity and other printed materials, 

Dazrfing and dynamic 

The intranet was created by EBI to communicate the 
philosophy behind the now identity to BA's network of staff 
and suppliers worldwide. For security, the site is password 
protected to ensure only authorised personnel are admitted. 
Now, up to date information can be accessed by BA's 
permitted employees, which ensures a consistent tone of 
voice worldwide. 

The key tool making It all possible? Macromedia's Flash. 

FBI took six weeks to build the site which was 
constructed almost entirely in Flash. Flash delivers fast 
interactive animations, buttons, graphics and sound, even 
aver slower modem connections. With the use of Flash, EBI 
was able to produce dazzling and dynamic Weh pages with 
Interactive Interfaces, As It's name suggests^ It allows fast 
animations to be placed throughout a site with streaming 
technology. Flash converts animations into an extremely 
compact file format, then streams the animation onto the 
Web page so that It plays as It Is downloaded. 

And since many of BA's graphics are vector based, Ffasf^ 
proved to be the perfect solution. Flash's vector-hased 
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Perhaps the most recognisable aspect of BA ^s new look is the 
cyo-calchinQ collectioft of aimraft aii gathf^e^d fmm tha comers 
of the globe. 



technology allows you to create and distribute full-screen, 
interactive animations that are as small (in kbyte size) as a 
GIF and as they stream over the internet they resize 
onscreen with no loss of quality. 

Adrian Wheeler, design director with Edward Briscoe 
Interactive and Design said. "Flash offered us an 
unparalleled level of cortlrol over the interface and laynut of 
the Web pages. 

"The interactive features of Flash are excellent, there are 
no other software environments that allow tfie user to zoom 
Into highly finished anti-aJiased graphics while the rest of 
the page is streaming through the server". 

The Site 

Each 'world image' has it's own home page. The home page 
iricludes irifurmalion about I ho artists, their communities 
and traditions, communicating guidelines for how to use the 
in>agos wiliiin the designs. The user can navigate and jump 
around the site via Flash rollovers and Interactivity that 
avoids the unnecessary process of revisiting the home 
page. 

Flash animations also alert the user to new information 
so that they remain constantly updated. 

Perhaps the most exciting a.spRct of the site is the best 
practice gallery' where creative suppliers can not only 
review each other's work for BA, but can also download 
templates for adaptation In their own local campaign. This 
proactive capability means there is now a central point 
through which a global community of creative suppliers can 
access, review, respond and acknowledge each other's 
talents. Agencies are, therefore, encouraged to upload their 
work into this gallery section. 

An exhaustive database was created for the new 
signatures which contained every possible permutation at 
every possible size. Flash enables the creative supplier to 
zoom into the signatures and typefaces allowing any new 


“Flash offered us an unparalleled 
level of control over the interface 
and layout of the Web pages** 

Adrian Wheeler 
Design Director 
Edward Briscoe Design 




Mytius serif 

Rcguldr 

iJiW allihabel mlnan «ir 
af Atwwtd IB bHui}' nfUm ttH 

iWariiiT npnuin. hhI ilinK^ 
cM.li 

4 p«r|nCiM4if 


ABCr 
CHil 


mm 


vv^xyz 





DnMMad 


Colour 

Palettes 

the nw nruji of cohnin Iw 
Ivtndl etod ptDiH 
uchtm altw vthj fir tMtt 
ftwdofin of evpaeukin (tfcfrt ewdf 
to ycy fcprotfiKt 

itiWiir fdflbfaHf ibvy Mt 
teCeienced »i*jniDne^ 

4 OJhhil 

dhtei. la ^ vriuM fof jciwfi 

jJwnpi. 



SIGNATURES - CONCORpE 
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changes to be directly downloaded from the site, ready tor 
use on Mac and PC computers. 

Conclusion 

According to Giyn Britton of BA's design management 
team, "Briscoe's are doing an ace job. They got to grips with 
the brief quickly and created a site that is easy to use and 
makes appropriate use of new technology. 

"More Importantly,'' Britton adds, "the Web site really 
demonstrates our brand experience and our agencies 
around the world love it!" 


fn addition to guidelines for 
use of typography, and 
coiour, the Web guide also 
incorporates rules and 
signatures for every aspect 
of BA "s business, from 
holidays and cargo 
operations to one of the 
worid^s most farr^ous 
marques. 
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CsuAmuim 

SYSTEMS 


CEhfTHAL STOCK is dlstribulcd in the UKby Cadmium Systems Ltd. Airport HousCr Purley Way, Croydon j Surrey CRO 
Fax: 0131 731 1964 salfts@cidtitiiim.cfi.iiit www.cadntiuin.ca-iik 


If you think the world of stock 
photography is fresh out of ideas, 
think again. 

Look at CENTRAL STOCK, 

a royalty-free collection that's like 
no other... 


The IZO-paqe 2 -book Starter Kit shows you ^he way to more than 3,600 new 
design opportunities with ftesh imagery and even fresher perspectives on topics 
untouched by traditional stock or other royalty-free stock coJIectlons. Of course 
Centra] Stock can get you through the standard topics too, but never with a 
standard look. Only the best and most original work from the stock industry's 
most fiercely free-thirrling and independent photographers, ificiuding 
Aitbeatt, Clauic PIO PartnerSr Creative CDHectian^ Imagin, 

MasterSeries, Rubberball, takeStock, Tyansmlsslon Digital, 

Visual Language and Vivid Details. Whether ifs motion-affected inanirnates, 
detailed antique maps or model-released peopEe of all ages you need a fresh 
approach. Central Stock can meet your serious design needs. 

For your free Centre! Stock Starter Kit and 
details on our current special offers call us now on 
OSOO 41&867 or you can fax or e-mail an the nuatber^ below. 


-^^- 

training 

At the Corps Business we believe in tailoring our 
courses to exactly match your training needs. 

For this reason we do not mix participants from 
different organisations. Our programmes are of the 
right length and level to suit your requirements, 
ensuring that your personal objectives are met 
during the course. So, whether you are a complete 
beginner or just cross training, our courses cover 
all aspects- 



Contact Corpa Busineaa No. 2 Old Quoen Strait London SW1H 9HP 


Tal: 0171 222 8484 F«x; 0171 222 B338 

a-tnail: trainttcorpa.co.uk web alta: www.corps.co.uk 


corps 



business 

_> 















Xtra! Xtra! Read all about it 


“a 

o 

£ T 


Many of FreeHanri’s most advanced capabilities are provided by plug-ln moduies. cailed Xtras. 
But you don’t have to iive with the set provided by Macromedia. With mastery of the Xtras 
Menu, you can add more, or remove those you don't need for faster operation. 


As discussed In the article on Macmmeriia tools on payc 6 
most aoftwam follows llial same 80:20 rule. That is, you 
spend 80 percent of your time using just 20 percent of I lie 
application's features and capabilities. Hot competition in 
the software market means that developers are under 
pressure to include as many speciaiised functions as 


possible, a process sometimes known as 'creeping 
featurism'. 

One ot the great developments in software in the iast few 
years has been “extensible” applit:f^tions; software with the 
ability to accept plug in components for those extra features 
and functions that many people don't need, 

Aii of Macromedia's major appiications are extensible in 
this way. through components known as Xtras. None, 
perhaps, is as accomplished in this department as 
FreeHand, Many of the advanced capabilities ilketralors and 
designers use every day are not an integral part of 
FreeHand, but are housed within the Xtras menu and panels. 

If you've not expbred the Xtras menu fully, it's a 
wor 111 while investment of your time. You'H find key path and 
object operations like 3D rotation, the am tool, bend and 
blend functions, the wild Envelope operation. FreeHand B's 



Many of the most useful 


wonderfuf Graphic Hose, 
and many more. 

Many of the Xtras also 
provide FreeHand with 
extended abilities to work 
with other software. The 
ability to import and export 
Adobe Acrobat PDF files Is 
provided by an Xtra, as is 
the ability to run Adobe 
Photoshop plug-ins. and 
more. 

FreeHand 8 ships with 
dozens of preioaded Xtras - 
you can find a handy iist. 
with expianations- in the 
manual. 


Xtras are collected in floating 
panels that you can use and 
organise lust as you use 
Freehand's main palettes. 


But there are also many 
Xtras availabie from sources 
other than Macromedia. 
Avenza (www.avenza.com) 



small angle bracket In the upper-right corner. That 
indicates that the tool can be configured. Double-clicking 
the icon brings up a dialog box. like this one for the fisheye 
lens toot 



supplies a comprehensive suite of Xtras that turn FreeHand 
into a high-end cartographic system with links to leading 
GIS (Geographical Information Systems) packagers. 

A new Xtra is 3D Irivigorator from Zaxwerks 
(www2.zaxwerks.com/zaxwerks/3dinvig_main.httnl), a plug¬ 
in controi panel that lets you create sophisticated 3D 
modeiling effects - including lighting and textures ^ directly 
within FreeHand. 

And Exleusis (www.extensfs.com) has a suite of Xtras, 
called Extensis VectorTools, that add a number of 


3D Invigoraton a new Xtra 
from Zaxwerks, lets you 
build rendered models from 
paths in FreeHand, 
complete with lighting, 
adjustable camera angles, 
surfaces, transparency and 
more. 


productivity-enhancing and effects capabilities. 


Lighten the load 

An obvious but often-overtooked feature of 
Xtras is that you can not only plug them into 
FreeHand. You can also remove them and 
configure them in other ways. Why would you 
want to do that? Largely because Xtras bump 
up the amount of memory FreeHand requires 
to run, and also incur a speed penalty. 

By removing those Xtras you don’t use, 
you can make FreeHand a leaner, meaner 
application. 

Better yet. FreeHand includes an Xtras 
Manager that allows you to ioad and unload 
Xtras without restarting the program. So you 
don’t need to keep a plug-in permancnlly 
ioaded on the off-chance you might need it 
one day; just switch thorn on and off as 
necessary. 

The most'used Xtras are organised into 
two panels, called Xtra Tools and Operations, 
and you can open these from the Window/Xtras sub-menu. 
You can keep these open on screen as you work, just as you 
would with FreeHand^s other floating paiettes (you can even 
dock them by holding down the Control key as you move 
them against other palettes). 


IXtras Manager \ 


I Opttonj * I 


to Li^fTf 

Cormt t>trwtlon 
^ ftffwvv Overlap 

itfVfTE# DtTMtten 
Simplify... 
iZCmUrs 

i/Colur Controt... 

Parlien Cvlors 
n/ Dr&ftir jrl» Color?: 

Impgrt RGB Color Tablr 
Lif^rten Co'iDr? 

V'Namt An Color? 
V'Jtandomts^ Color? 

Sutural* Colors 


Freehand’s Xtras Manager 
lets you load and unload 
Xtras without restarting the 
program 
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Inside info from expert users of Macromedia software 



Want to know how to place multiple Java applets from Director in a single Web page? Want a 
great tip for FreeHand? Some hints for Improving streaming and playback in your Flash 
movies? Then youVe come to the right place... 


Embedding tnulti|»le 
applets in a web page 

To embed more than one Director movie 
Java applet m a single web page, put each 
applet in its own subfolder within the folder 
that contains the HTML document. Use the AHPLbi tag's 
CODEBASE attribute to specify the folder that contains the 
applet. 

For example, to embed the applets Barker and Corbett 
in the web page defined by the file Comedy.html. you can 
set up the following files and subfolders in a folder named 
Television: 

Televi sion/Comedy.html 


2. In the Set Note box, assign all the objects the same 
name. 

3. Whenever you want to pick this selection again, choose 
GFR-Select and pick Object Name as the criteria, ffieri 
type in the name. 

4. Voilai Your objects are re^selected! 

Streaming and Playback 
Performance in Flash 

A Rash movie plays smoothly if the 
Shockwave Flash player is able to receive 
data over the network connection at about 
the same rate that the Flasfi movie is set to play in frames 




Televi on/kc^r/<Cicit]!3 tiles for Barker?' 
Televi si on/Corbet t/<Class files for corbettr- 
For files in this structure, put tho following applet tags in 
the file Comedy.html: 

<dppieL c<:jclebaBe= "Barker/" cod.o=aarker width-16 
height='100 align='left"> 

<param nartie=ShockwaveMediaFile 
vg 1 uc™ " RrtT'knr' .■t'l j r' ‘ > 


c/rtpp'l t?l.> 

-^applet codebase-'Corbett/" code=Corbect 
width-12 height=400 aliqn="right"> 
c pa r am name=Shoe kw.a vnMc m1 i di F i i h? 
value-"Corbett.djr'? 


^/applet? 

FreeHand’s Brilliant 
Graphic Find & Replace 

You can select any objects in your 
document and. in effect, s^ve the setection 
^regardless of where in your document the objects are 
located or what attributes they have. All you have to do is 



per second. 

To ensure that your Rash movie plays smoothly from 
start to finish: 

• Make sure the size of the data required to display eacti 
frame is as small as possible. 

• Makcf sure the size of the data required to display a series 
of frames takes no longer to download than it takes to play 
the series of frames, to play any fra mo. Flash requires all 
elements of the frame, such as event sounds, bitmaps, and 
vector shapes, to he downloaded in their entirety. If the 
movie reaches a frame that can't be rendered because the 
data requires more time to download than data In previous 
frames, playback of the movie stops until the data finishes 
downloading. 

Therefore, if your movie has complex items or a large 
number of items in the first frame, it may take awhile to 
download all those items boforc tho first frame can he 
displayed. If other frames are also large or complex, your 
movie may play in spurts slowing down to wait tor data and 
then speeding up when it has enough data to play the 
frames faster. 


use the often overlooked Set Note feature. 

1, Select any objects you want to pick at the same time 


Optimizing Sound Sound is data Intensive. The quality of 
the sound output and the length of playback factor 



The Hottest Tip 
of Them All 

Here's the best piece of inside information, 
regardless of which of Macromedia's products 
you use: make extensive use of the support 



available at www.macromedia.corn. The online 
support centre (pictured centre above) is the 
hub for a wealth of Info, tips and free goodies for 
every application In the Macromedia family. 

You*ll find FAQs, tech notes, and freely 



downloadable updates and other neat stuff. And 
there’s a host of online tutorials, many of them 
illustrated, some animated in Shockwave format. 

If you*re not a regular visitor, you're working 
with one hand tied behind your back 
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higher sample rates C22.5Kh.d and above) retain a greater 
degree of quality, but almost always require too much data 
to realistically stream sound to the Flash player over a 
28 8Kbps modem. Flash utilises compression to heip 
reduce the size of the data - but even the maximum 
compression allowed in Flash might not be sufficient to 
deliver high quaiity audio over longer periods of pi ay. Here 
are some tips to use sound more efficiently. 

Use the lowest bit-depth and sample rate acceptable to 
achieve the smallest data size, Sound qualFty deteriorates 
as the sample rate declines, so you may find lower sample 
rates yield a more even playback but ai.so poorer quality 
audio. Try to find a happy medium between quality and data 
size. 

Keep sounds short. Flash doesn't have the same type 
of compression capabilities as Shockwave Strean>ing 
Audio, so it is ill-suiled as a means to deliver longer audio 
programs. Loop smaller sounds to achieve longer audio 
playback. Smaller amounln of i^ound data are downloaded 
once and used repeatedly. 

Use preloading techniques lo I rim down the amount of 
data needed per frame or per second. Watch the size 
report closely for clogging of data noar keyframes. Choose 
the sound synch option that offers best performance for 
each sound you use. Remember, data for sound synched to 
events are delivered all at once when needed for playback: 
stream synch delivers the sound data over the specified 
aeries of frames. 

Let Dreamweaver help 
Keep Your Code Clean 

A hallmark of professional web d eve I opens 
is clean, welForganised H TML code. Most 
professionals have hand coded their I fTML 
documents for their ofitire web careers, and clean code 
makes for faster edits. 

Now that Dreamweaver is fiere and its WYSIWYG 
window and various inspectors and palettes let you create 
and edit pages visually, why should you care about the 
code? Hero are a few reasons: 

■ At some point you may have lo edit your document using 
a text editor flor example, from a computer that doesn't 
have Dreamweaver instalJed on it, or over a Telnet 
connection direct to the server) 

* You might only be able to think of a page feature in terms 
of HTML lags instead of visual layout {this happens to me 
all the time), 

• You or sofTiE^ne else may want to view the source code 
for a page to see how it was created. 

If you work on a team or as a subcontractor, first find 
out if there are any coding standards you must follow (for 
example, all P tags must be on a separate line, or all tables 
and framesets must be indented). These standards usually 
are in place so that any team member can edit your code if 
necessary. 

Next, consider how to make your code easier for you 
personally to read ard understand. Would double-spacing 
between paragraphs help? Do you prefer UPPERCASE 
tags and attributes that are easier to distinguish from user* 
defined values, or do you prefer understated lowercase 
tags and attributes? 

Once you've decided how you warit your code to look, 
set defaults to control the formatting of HTML created by 
Dreamweaver Open Dreamweaver and choose Edit > 
Preferences ^ Source Format. Select the first indent box 
(labefled Use) if you want your content to be indented, 

Next, decide whether you want to indent table rows and 
columns, and frames and framesets. You must select the 
Use option for those options to work. 

If you want your source to wrap aiJtomatioally, select the 



wrapping should occur {76 is tfie default). Selecting Auto 
Wrap is highly recommended, because this option prevents 
each paragraph from appearing as ot^ long line when you 
view the source in a browser. 

The Source Format preferences also lot you choose 
whether tags and altributes appear in uppercase or 
lowercase. You can set each of these preferences 
separately. 

To set formatting options for specific tags, you must edit 
a file called Source Format, profile in a text editor. 

Instmctions fer editing the source formatting profile are 
in the file Itself {and in the Dreamweaver Help Pages). To 
begin editing the source formatting profile, quit 
Dreamweaver. The application saves Ihe Source Format 
preferences you've set when it exits, and you want to keep 
those without overwriting changes you're about to make. 

When you have finished making changes to 
SourceFormat.profile, save it and then restart 
Dreamweaver. Any new ixxie you create will 
reflect your changes. 



Play Flash Movies 
in Authorware? 

Playing Ffasft files in Authorware using 
ActiveX, Playing a Flash animation wilhin Authorware. This 
is pretty straightforward once the Flash ActiveX Control is 
installed on your system. Insert a control, using Insert, 
Control, ActiveX, and select I tie Shockwave Rash cor>trot 
from the list. 

Click OK, which will bring up the Properties dialogue for 
the ActiveX control, the only Property w© need to change is 
Movie, which we should set to the path & file of the Flash 
movie we wish to play, clearly we could do this is calc using 
a SetProperty function, but in the simple case^ wc might as 
well just modify it directly in the control. 

Click OK, and run, your Flash movie will play in the 
centre of the screen, and very small. While It's running, 
pause Authorware {Ctrl P or Ctrl N urn pad 2) and adjust size 
and position as required. Wo can erase the Flash movie 


with an erase icon, so a simple Structure like this will play 
the movie, wait until the user clicks the button and then 
erase llic movie. 

But what if we want to wait until tfie movie has played 
and then automatically erase it? Well this demands a little 
more complexity. There are two ways in which we can 
check if the movie is still playing, call, the IsPlaying method, 
or retrievethe playing Property. In my example f used the 
Get Properly, like 



Cil^itiflt=SetSpiitePfO(»fly(0'Tflash'V ttpl^ing) 


nepea* tntil 


ID &5544 
Stje, 112 bytes 

Hod 23/07/97 
Rd by Name: No 


NB the playing variable must be set to an initial value of 
TRUE. Then the flow will con I in ue looping around the 
decision icon, executing the GetProperty function, until the 
movie stops playing when the playing variable will turn 
FALSE, (or to put it another way Not Playing will turn 
TRUE) and the loop will stop and the movie will be erased. 


a : 

H i 

^ \ 
<A ' 

a : 

F T 



Bedtime Reading 

Macromedia inv^ts a lot of tiine 
resouretj in developing manuals and 
documentation that complements 
the quality of the spllware. But 
sometimes you mav need a little 
extra help - or perhaps yuu need 
guidance in making the transition 
from enmpatent user to expert. 

Publishers Addison-Wesley 
Longman are paftner.s with 
Macromedia fn a publishing venture 
that provictes the extra information 
you need in a range of titles written 
and produced with the insight and 
expertise of Maorofnedia's own 
engineers. 

The MacfOinedia Pre^ 
Authorised Series includes titles for 
ALithorware v4: Diicclcr 6 and Lingo, 
and ReeHand B, with prices ranging 
Irom E3B tn E34. 

Also in the Macromedia Press 
imprint are: DirRctofSDemysli^iL^, 
£38; Cfe^tmg Web Animation, 
£23; Tbs Giiidfi to 
Autitotware 4, £42; Sftoefong 
H/e/i{Mac and Windows venyons 
available), £37: Xlfavagafi/^^ ihe 
Essentia! Sourcebook for 
MaemmedfaXtras, £28. 

In addition, AWL also has 
several tities in the Peachpit Visual 
DuickStart series to help get you up 
and running qi licWy as possible. 

All priced at less than £16, they cover 
Director B and FreeHarid 8 in 
versions for both Macintosh and 
Windows. 

Contact AWL at Customer 
Information Centre, Addisun Wesley 
Longman, P.O Box 8B, Harlow. 

Essex, CM195SR. tel 01279 
623928, or e-mail enquiries to 
enq.orider5@awl.co.uk 
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Flash 3 

e 

Dreamveaver 1.2 


Introd uc i n g t h re e ways to take t h e web tu rt h er, fast er. 
Macromedia* announces a major leap in Web p^oduclion: a powerful 
set of design tools that'dramatically push tho boundaries of what you 
can do. All, while supporting Web standards. 

Leap graphical barriers with a single took With Fireworks. 

Introducing IVIacromeriia Firewo^ks^ tlie first cornprehensrvc graphics 
tool designed expressly for the Web. (Mow, you can create JPE0, OIF. 
animated GIF, arid PNG files; build rollovers; as well as preview for quality 
and optimise for size-all in one placse. Once created, your g rapt lies 
rcmaineditable all the time. / 

Defy the limits of Web production. With Macromedia. 

Challenge the conventions of interactive design. With Flash. 

Flashes lets you create compact, yet dramatic vector graphics, text, 
sound, animation, and morphing effects that download instantly. Fven at. 
28.8. Preview at varying modem speeds. Reach a worldwide audience, 
with or without plug-ins. 



Draw it all together with pristine code. With Dreamweaver, 
it ail cemes together in Dreartiweaver'1.Z Compose your site visually, 
Use Roundtnp H l MCto stay in control of your live source code. Drop in 
optimised Fireworks grapNcs. Add Flash animations. Add JavaScripf 
behaviours without coding. And send it all to 3.0 or 4.0 browsers. 

Download a FREE trial now at www,macromedia.com 
It's your Web, Your rules. Our tools. See Macromedia Fireworks, Flash 3, 
and Dreamweaver 1.2 in action, Visit our site for your download or to 
order. Or cai I Ce70 6001041, Hut whatever you do. j u m p to it. 


OBQS IvliHijifleJft UKtcmadflavl RrewMtean! legciieawl iniriwwkisfrl nifnaTMKJiitr, WacranHxta Ftch FtccHa-id.iHid tin Macia^iKk) 

kstji arc tirirarak ol MwmriaclB. Iiil/HI cttier Iratfcmahs aieTie pfcpcrlj^cTHiaf repecihe tK*te Ad rteijififl n mH FraertiM 












